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when science

isn’t enough
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DATA, FACTS AND EMOTION



“humans do not act
entirely rationally”

Richard Thaler
2017 Economics
Nobel Prize Winner




The DNA of global concerns

Numbers show Lthe percentage share of national concern for each of the following issues. Hover
over countries Lo see how Ltheir concern for each issue ranks. and over bars Lo see which counlry

has lhal level of concern
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CONTEXT



The DNA of global concerns c O N T E XT
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Business is business:

what makes the sale

Price v Value



Price v Value







save paper - save the planet W save paper - save the planet
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